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Appendix A. Examples of Recruiting Sources and Strategies
Recruitment for the Sister Study was done over a five year period using strategies ranging from community-based efforts to nationally endorsed campaigns. These multi-faceted efforts ensured that the Sister Study included women from diverse backgrounds -women of ethnicities other than nonHispanic white, women of varying educational levels and occupations, as well as older women. Although the Sister Study's cohort is comprised of women who have never been diagnosed with breast cancer, recruitment strategies targeted both women in the general population and breast cancer survivors.
Mainstream and general audience efforts were explored the first years of recruitment. As enrollment progressed and it was evident minorities, older women and women with less education were not enrolling at the same rate as Caucasians 35-55 years of age with a college degree or higher, more tailored recruitment efforts were pursued to reach women not well represented in the Sister Study. To that end, aggressive efforts to recruit African Americans, Latinas, seniors, women with high school degrees or less and other minority groups were implemented. The following are examples of the many approaches and strategies used to recruit women for the Sister Study.
Focus Groups
Between September 1999 and February 2000, focus groups were held to better understand to what extent women in the target population (i.e. women at higher risk of breast cancer due to a full or half sister having the disease), both non-minority and minority women, might be willing to participate in a study requiring a long-term commitment. Focus group feedback was also used to help shape recruitment strategies and questionnaire content. Groups included unaffected sisters of women with breast cancer (general population, African American, Latina, or lesbian women) and women with breast cancer who had unaffected sisters. Topics included sources of health information, how the sister's diagnosis had affected the cancer-free sister, reactions to Sister Study descriptions, perceived barriers and incentives to study participation, and ideas for recruitment and messaging.
Pilot Phase
At the recommendation of focus groups and minority advisory panels, during the pilot phase of the study, we established strong relationships with community gatekeepers who helped publicize the study and cultivated a diverse network of proactive recruitment volunteers.
Throughout recruitment, the PI and study team members maintained a presence at relevant conferences and meetings. This included talks by the PI at these meetings: 
